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From Similar Competition to the Dislocation Competition

Research on the formation mechanism of university brand

Zhou Guangli
(Renmin University of China,Beijing,100872)

Abstract: With the help of institutional theory and signal theory, we have deeply analyzed the interactive
relationship between universities and environment under the market—oriented conditions. The results indicated
that there are mainly two adaptive responses in universities in the face of external legal pressure. First,
universities comply with environmental pressures, through changing themselves to meet the needs of the
environment, showing strategic convergence. Second, the school initiative to transform the environment, so that the
environment to adapt to their own, showing strategic deviations. The university is a dynamic subject, not just
passively following the pressure of external system, it often releases the legitimacy signal to the outside world to
obtain the approval of the external actors, thus easing the pressure of convergence. Through the empirical analysis
of the case, it is found that, with the change of the external resource allocation mode, Chinese universities begin
to implement brand competition strategy. The formation of university brand originates from the social relation
network of university.

Key words: university status; university brand; brand strategy; signal theory
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Applied Talents’ Cultivation in Colleges and Universities
under the Innovation—driven Development Strategy

Liu Xianjun
(WenHua College, WuHan 310012)

Abstract: Comprehensive national competitiveness is embodied in the competition of talents.The cultivation
of innovation and entrepreneurial ability is the important goal of higher education. To adapt to the needs of
talentsdevelopment and transform to the cultivation of applied talents, colleges and universities should change the
idea of education, reform the curriculum system, change the teaching conditions, strive to serve the society, and
promote innovation—driven development.
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